Opol NMNapoxng Ymrnpeoiwyv Tou Effect House

TeAeuraia evnuépwon: 22 lavouapiou 2026

KaAwg opicare oTo TikTok Effect House (10 «Effect House»), 10 otroio oag divel Tn duvatotnta
va dNUIOUPYHOETE, Va BNUOCIEUOETE Kal va PolpaoTeiTe @€ aTo TikTok.

1. ZXéon KAl EVOWHATWOT

H mmpoéoBacon kai n xprion Tou Aoyiopikou Effect House, Tou 10TOTOTTOU KAI TWV OXETIKWY
uTTNPECIWY TToU KaBIoTa diabéoiueg n TikTok og otroiadATTOTE TTAATQOPUA I} CUOKEUR
(ouAAnBONV, o1 «YTnpeoieg Tou Effect Housex) diémetan amméd toug mapovrteg Opoug MNMapoxng
Ymnpeoiwv Tou Effect House («Opor rou Effect House») kai Toug Opouc lMapoxnc Ymnpsoiwv
1n¢ TikTok, 6TTwg 1oxU0oUV yia €0dg, avaloya pe Tnv ToTrobegia TNG ouvrBoug katoikiag aag. Ol
YTminpeoieg Tou Effect House ammoteAolv pépog Twv «YTINpeoiwv» 1 1NG «MAat@oppag», 6TTwg
opicetal otoug Opouc Mapoync Ymnpeoiwyv g TikTok.

O1 Odnyieg pag yia Ta E@é atroteAouyv eTmiong HEPOG TNG oUPPBacT S pag padi oag Kai
OUPQWVWVTOG JE TOUug TTapovTeg Opoug, Hag UTTOOXEDTE OTI Ba CUUPOPPWVEDTE UE QUTEG.

Q¢ UEPOG TNG CUPPOPYPWONG ME Toug TTapdvTeg Opoug, TTpéTTel £1TioNG va Tnpeite Toug Opoug
Mapoxng Ymnpeoiwv tng TikTok, Tig Odnyieg Tng Koivatntag tng TikTok, Tnv MoAITikn
MveupaTikng I8iokTnoiag Tng TikTok kar GAAoug 6poug, TTONITIKEG Kal 0dnyieg aTnv MAatedpua,
OTTWG UTTOPEI va TPOTTOTTOIOUVTAI KATA KaIPOUG.

2€ TTEPITITWON OTTOIACBNTIOTE AvTiPaong METAEU Twv TTapoviwv Opwyv rou Effect House kai Twv
epapuooTéwy Opwyv lMapoyxnc Ymnpsoiwv tng TikTok yia Toug o0KOTToUg TNG Xprong f Tng
mpdoPBaonig oag oTig YTnpeoieg Tou Effect House, o1 mapdvreg Opor rou Effect House Ba

OIETTOUV OTTOKAEIOTIKA TO AVTIKEIPMEVO TNG TTAPOUCAG KAl ATTOKAEIOTIKG OTNV €KTACN TNG
avTipaong.

OTtroi016ATTOTE OPOI PE APXIKO KEPaAaio TTou dev opidovTal aToug TTapovTeg Opoug Tou Effect
House, aAAa opifovTal otoug Opouc lNapoxrnc Ymnpsoiwyv tn¢ TikTok, £xouv Tnv £vvolia TTOU
Toug amodideTal oToug Opouc lMapoxrc Ymnpsoiwyv 1nc¢ TikTok.

To Effect House oag divel Tn duvatdtnta va AGBETe 1 va TTPooTTEAAOETE KATA Ta AAAQ TO
EPYAAELIQ POAG KAl TOUG OXETIKOUG TTOPOUG VIO va SNUIOUPYAOETE, VA TTPOETTIOKOTTAOETE, VO
(POPTWOETE KAI VA BIOXEIPIOTEITE DIAPOPA EIBIKA £QE, TTOU PTTOPET va TTEPIAaBavouv @iATpa,
QUTOKOAANTA, EIKOVEG, YPOQIKA, QVTIKEIMEVA OE ETTITPETTOUEVEG OUCKEUEG (Ta «E@En) Kal OXETIKG
UAIKG TToU pTTopei va TrepIAapBAavouy 10 Ovoua Kal TNV TTEpIypa@r] Tou E@E kal GAAa UAIKG
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KEIMEVOU 1) YPOQPIKWYV TTOU OXETICOVTAI PE TO EQE («ZXETIKG YAIKG») (TTPOG atropuyr| ap@iBoAiwy,
Ta ZXETIKA YAIKG €aipouv Ta E@E), Kal va diaveipeTe i} va eEOUCIOBOTACETE T dIAVOUR QUTWV
TWV EQE kal Twv ZXETIKWV YAIKWV o€ 0AOkAnpn Tnv MAateopua ¢ TikTok. Mpog atroguyn
ap@IBoAiwy, Ta «E@éx TTepIAauBavouy, Xwpig TTEPIOPICHO, OTTOIAdNTTOTE KAl OAEG TIG
YPOUUATOOEIPEG, TA KEIPMEVA, TIG PUTOYPAYIES, Ta BivTeo £TTiIdEIENG, Ta HOUCIKA £pya, TIG
NXOYPAPOEIG, TA KIVOUPEVA OX£DIA, T UAIKA 3D, Toug KWwdIKOUG, TA EUTTOPIKA CHjPaTad, T
onuara, Ta AoyoTuTIq, TIG ETTWVUIEG, T OAPATA UTTNPECIWY, TIG EPTTOPIKESG ETTWVUIEG, TA
0edouéva Kal OTTOIOdATTOTE AAAG OTOIXEIO KO TO TTEPIEXOMEVO TTOU EVOWHATWVOVTAI 0TO EQE.

2. MNapoxog Ymrnpeoiwv Kal ZUPBEBANpEVEG OVTOTNTEG

O1 Ymrnpeoieg Tou Effect House oag rapéxovral atrd mn ocuvdedepévn etaipeia tng TikTok TTOU
opicetal otoug Opoug Mapoyns Ymnpeolwv 1ng TiIKTok, OTTwg 1IoXU0UV yIa £04G, avaAoya UE TNV
TOTT08€0ia TNG OUVRBOUG KaToIKiag 0agG.

MNa xpAoTteg TTou dlapévouy oTig Hvwpéveg MoAiteieg, o1 YTrnpeoicg Tou Effect House oag
Trapéxovtal ato Tnv TikTok USDS Joint Venture LLC. XuvepyalduacTe he TOUG TTApOXOUG
UTTNPECIWY KAl TOUG ETTIXEIPNHATIKOUG ouvepydTeg Jag, 0w n BD TikTok USA LLC (e@e€ng
avagepopevn wg «TT Commerce & Global Services») kai TIG CUVOEDEPEVEG ETAIPEIEG TNG KA TIG
OIKEG HOG OUVOEDEUEVEG ETAIPEIEG, VIO VA TTAPEXOUNE OPIOPEVEG ONPAVTIKEG AEITOUPYIES TNG
MAaTeopuag, waoTe £0€ig Kal AANOI XPAOTEG VA UTTOPEITE va TN XPNOIKMOTTOINCETE KAl VO
OTTOAQUCETE PIa TTAYKOOMIO EPTTEIPIA, METAEU GAAWV O€ OXEON YE TO JAPKETIVYK, TN SIA@AUIoN Kal
GAAEG EUTTOPIKEG KOl PN EPTTOPIKES UTTNPETiEG Kal dpaaTnpIoTnTES. OI AgiIToupyieg TTou OXETICOVTaI
ME TTANPWUEG KAl GAAEG EPTTOPIKEG dDPACTNPIOTNTEG TWV YTTNpeoiwy Tou Effect House oTig
Hvwpéveg MoAiTeieg egutrnpetouvTal ammd Tnv TT Commerce & Global Services kai Tig
OUVOEDEUEVEG ETAIPEIEG TNG, CUPPWVA PE TOUG EQAPHOCTEOUG VOUOUG, CUUTTEPIAQNBavVOUEVNG
NG EkTEAEOTIKNG EVTOANG 14352.

3. HAKKia

O1 Ymrnpeoieg Tou Effect House cival diaBéoipeg povo yia dropa Tou £xouv Tnv eAdxXI0Tn NAIKia
oUPYwva e Toug epapuooTéoug Opouc Mapoxnc Ymnpsoiwv tnc TikTok yia xpron n

TpocBaocn oTIG YTTnpeoieg. ETTAEov, edv €i0Te KATW ATTO TNV NAIKIO TTOU ATTAITEITAI VOUIKA YO
VO OUVAYETE JIa £yKupn oUuupacn, n Tpéofacn Kal n xprion opICHUEVWY AEITOUPYIWV TWV
Yminpeoiwy Tou Effect House ammd eodg ptropei va gival Trepiopiopévn.

Me tnv TTpdoBacn A TN Xprion Twv Ytnpeoliwy Tou Effect House, dnAwveTe 611 €ioTe TOUAGYXICTOV
18 1wV (N €xeTe TNV e@appooTéa NAIKia evnAikiwong ot SIKalodooia OTTOU KATOIKEITE) Kal OTI
ciote o€ Béon va ouvdyeTe vouipa Toug Tapovteg Opouc rou Effect House Kal va eKTEAECETE
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OAEG TIG UTTOXPEWOEIG TTOU ATTOPPEOUV ATTO TNV TTapouoda. Edv gioTe KATw Twv 18 €TV 1 KATW
atrd TNV £pappooTéa NAIKia evnAikiwong oTn dIKalodoaia OTTOU JIAPEVETE, ETTIREPAIWVETE OTI O
yovéag ] 0 VOUIPOG KNdEPOVAG 0Ag CUVAIVEr TNV TTPOCRacn A TN XpAon Twv YTTNPECIWVY Tou
Effect House (edv n ev Abyw ouykatdBeon atmraiteital atrd 10 vOuo oTn dIKaiodoaia 0ag), £XEl
egetdoel kal ougntroel padi oag Toug TTapovTteg Opoug Tou Effect House kal ouvalvei oTn
ouvayn Twv TTapoéviwv Opwy Tou Effect House.

4. AN\ayég oToug Trapovreg Opoug Tou Effect House

Mrtropei va kdvoupe aAAayég oToug TTapovTeg Opoug katd kaipoug. EKTOG edv atraiteital
d1aQOPETIKA aTTd TO VOO, Ba 00G €I00TTOINCOUE VIO OTTOIECOATTOTE OUCIWDEIG AAAAYEG OTOUG
TapovTeg Opoug kal Ba 0ag dWOOUPE TNV EUKAIPIA va TIG EAEYEETE TTPIV EQOAPUOOTOUV. 2€
TTEPITITWON TTOU TTPETTEI VA TTPORBOUUE O€ TTEIYOUOEG OAAAYEG, YIa TTAPAdEIyUa YIa Adyoug
QOQAAEING 1] VOUIKOUG/KAVOVIOTIKOUG AOYOUG, EVOEXETAI VO PNV €ipaoTe o€ B€0n va oag
EVNUEPWOOUE €K TWV TTPOTEPWY, AAAG Ba 0a¢ evnuepwooupe NOAIS gival eUAoya duvaTo yia
EUAG.

ZUPQWVEITE va eAEYXETE TOKTIKG TOUg Opoug yIa va EVAUEPWVEDTE YIa TIG TEAEUTAIEG QAAQYEG KOl
va eAéyxete Toug Opoug KABe @opd TTou AapBavete pia €1dotroinon atrd eudcs o1 ol Opor Exouv
evnuepwOEei. H nuepounvia «TeAeuTaia evnuépwan» Ba avTIKATOTITPICEl TRV NUEPOUNVia évapéng
IoxU0¢ Twv Opwv. Edv ouvexioete va xpnoiyoTtroigite TRV MAat@épua HETA TNV €QapUOYR
OTTOIWVONTIOTE EVNUEPWHEVWY OpwV, CUPNQWVEITE VO OECUEVUETTE ATTO TOUG EVNUEPWHEVOUG
Opoug. O1 ev Adyw Opoi utrepioxUouv OAWV TwV TTPONYOUNEVWY EKBOTEWY TwV Opwyv, EKTOG €AV
MIO OUYKEKPIYEVN BIdTagn Twv evnuepwpEvwyY Opwv KaBopilel dIaPopPETIKA.

5. O Aoyaplaocuodg cag

Oa xpnoiyotroifjooupe Tov Aoyapiacuo oag otnv TikTok yia va emmkoivwvrioouue padi oag
OXETIKA pE Ta E@E kal Ta ZxeTikA YAIKG TTOU €10AyETE, ONUIOUPYEITE A/KAI POPTWVETE
xpnoigotroiwvTag TiIG YTnpeoieg Tou Effect House.

6. E@E Kol ZXETIKA YAIKA

SUMQWVEITE KAl avayvwpigeTe 0TI Ta EQE Kal Ta ZXETIKA YAIKA TTOU €I0AYETE, dNUIOUPYEITE,
ATTOOTEAAETE 1] ANAWG KaBIOTATE dlaBéoipa o€ eudg atroteAouv «Ieplexduevo Xpnotny, 6TTwg
opiCetal atoug Opouc lNapoxns Ymnpsoiwyv 1nc TikTok kol Ba UTTOKEIVTAI GTOUG OPOUG Kal TIG
TTPOUTTOBETEIG TTOU 10XUOUV Yia To Mepiexduevo XpRoTtn ouuewva pe Toug Opouc Mapoxnc
Ymnpsoiwy tng TikTok.

Mpog atropuyn au@IBoAIWY, OAO TO TTEPIEXOPEVO, TO AOYIOMIKO, OI EIKOVEG, TO KEIPEVO, TA
YPOQIKA, Ol EIKOVOYPAPNOEIG, TA AOYOTUTTA, TA SITTAWHATA EUPECITEXVIOG, TA EUTTOPIKA CHPATA, TA
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ONUATA UTTNEECIWY, T TIVEUPOTIKA DIKAIWUATA, Ol pUTOYPAPIES, 0 AXOG, Ta BiVTED, N MOUCIKN] KAl
n «ePQAvion kKai aiocbnon» Twv Ymnpeoiwy Tou Effect House kal 6Aa Ta Sikaiwpata TTVEUPOTIKAG
IDIOKTNOIAG TTOU OXETICOVTAl e auTd atroTeAouv «llepiexduevo TG TikTok», OTTWG opileTal 0TOUG

Opouc lNMapoxng Ymnpesoiwyv tng TikTok kal Ba UTTOKEIVTAI OTOUG OPOUG Kal TIG TTPOUTTOBECEIG

TTOU IoXUoUV Yia To Mepiexdpevo Tng TikTok oupwva e Toug Opouc Mapoyns Ymnpsoiwy

1n¢ TikTok.

To Effect House ptropei va mmapéxel uttnpecieg Otrou 1a E@QE Kal Ta ZXETIKA YAIKA gTTOpOoUV va
onuioupynBouv evtdg Tou Effect House xpnoipoTToltdvTag OTToI0dTTOTE EVOWUATWHEVO
TTEPIEXOMUEVO TTOU TTPOCTATEUETAI OTTO TIVEUUATIKA SIKAIWUATA (CUUTTEPIAAMPBAVOUEVNG, XWPIG
TEPIOPIOUOS, TNG HOUOIKAG), AANG eV TTAPEXEI KaUia UTTNPETia GTTOU TO TTEPIEXOMEVO TTOU
TTPOCTATEUETAI ATTO TIVEUNATIKA DIKAIWPATA PTTOPE va AngBei A va TTpocapuooTei e GAAO
TPOTTO. Agv EMITPETTETAI N AW 1 N TTPOCAPHOYH TOU TTPOCTATEUPEVOU OTTO TTVEUMATIKA
OIKaIwpaTa TrEpIEXOUEVOU TToU TTapéxeTal atro To Effect House pe otroiovdnmorte 1poTTO, OUTE N
XPNOon ToU TTPOCTATEUPEVOU ATTO TTIVEUHATIKG DIKAIWUATA TTEPIEXOPEVOU EKTOG TNG
AgiIToupyIkOTNTaG TTOU TTapéXETal atod To Effect House. Aev Ba kataoTtrioeTe diaBéoiun, ouTe
dlaveipeTe f EKTEAEITE TN HOUOIKN TTOU TTapéxeTal ammod 1o Effect House {exwpiotd atmod ta E@é kai
Ta ZXETIKA YAIKA, oupTTEPIAQUBaVOUEVNG, XWPIG TTEPIOPIOUO, TNG QUTOVOUNG dIAVOMNG TNG
MOUCIKAG. Agv Ba XPNOIPOTIOINCETE TN MOUCIKA 1} GAAO TTEPIEXOPEVO TTOU TTPOCTATEUETAI OTTO
TIVEUMATIKG SIKalwuata kal Trapéxetal ato 1o Effect House pe rapdvopo 1poTT0, 0€ oX£0N ME
OTTOIOBNTTOTE TTAPAVOUO TTEPIEXOUEVO /KAl KOTA TTapdpacn Twv TTapoviwy Opwyv Tou Effect
House kai Twv Opwv lMapoxnc Ymnpsoiwv g TikTok. e TepitrTwon mapafiaong Twyv

TTEPIOPICUWYV TTOU OpIdovVTal OTNnV TTapouaa, diaTnPEoUpe To dIKaiwpa va eTIRAAOUUE TO
OIKAIWPATA Pag EvavTiov 0ag OTo PEYIOTO Babud TTou opilel 0 VOUOG.

MTTOpEi va £XETE TNV ETTIAOYN VA QOPTWOETE Ta EQE Kal Ta ZXETIKA YAIKG péow Twy YTTNPECIWV
Tou Effect House yia va 1a eAéyéoupe, waoTe va pag e¢ouaiodotioeTe va diaveipoupe 1o E@é
MEow TNG MAaTEOpPaG. AvayvwpileTe OTI KavEva OTOIXEIO CUPQWVA PE TOUG TTapovTeg Opoug
Tou Effect House dev pag utroxpewvel va dnuocielooulE, va dIaveiJoupE 1 va dIaBE0ouUpE YE
GANo TpOTTO Ta E@E Kl Ta ZXETIKA YAIKG 0ag péow NG MNMAat@dppag tng TikTok.

JUMQWVEITE pNTA KAl AvVAYVWPEICETE OTI EVOEXETAI ETTIONG VA CUOTAOOUNE Ta EQE oag og AGAAOUg
XpNnoTeg TNG TTAaTt@opuag TikTok, pe Tnv mpooBnikn Twv E@é oag oto Effect Tray Tng
TAaT@Opuag TnG TikTok ) pe otroiovdrrote AAAO TPOTTO Kpivel KatdAAnAo n TikTok. @a cag
TTPOCBIOPICOUNE WG TNV TTNYA TWV EQAPUOCTEWY EQE (OUYKEKPINEVA, ECAIPOUNEVWV TWV
Emmwvupwy E@€) kai avayvwpidete kal cup@wveite 611 autd Ta E@E e€akoAouBolv va atroteAolv
Mepiexdpevo XpnoTn kai o1 Mepiexopevo tng TikTok.

Avayvwpilete 611 otroiodATTOTE EQE (CupTTEpIAaUBavouévwy Twy ETTwvupwy E@E) TTou
onuooieleTe Ba gival dnudacia opaTd Kal UTTOPEI va ETTAVAYPNOILOTTOINBEI aTTd OTTOIoVONTIOTE
xpAoTn otnv MNMAaTépua.
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H adcia xpriong tou Mepiexopévou o0ag atro ePAG TTEPIAAMPBAVE! T DIKAIWPATA MG VIO
TTPOCRach, avatmrapaywyn (1T.X. avTiypagr), diavor], Koivr Xprion, Afyn, TTPocapuoyn
onuIoupyia TTapaywywy Epywv (1T.X. METAppaon f/kal dnuioupyia AeCaviwy), atrdédoon Kal
KolvoTroinon Tou lNepiexopévou oag oTo KOIVO (TT.X. YIO VA TO EMPAVIOETE), yIa OKOTTOUG
Aermoupyiag, BeATiwong kai TTapoxig TG MAATEOpUAG Kal avATITUENG VEWVY TEXVOAOYIWV
(oupTrePIAAUBAVONEVNG TNG EKTTAIOEUONG, DOKIUNAG Kal BEATIWONG TWV HOVTEAWYV KAl AAYOPIOUwWY
MNXAVIKAG HABNONG) Kal UTTNPECIWY TToU UTTtooTnpifouv atreuBeiag Tig YTrnpeoicg Tou Effect
House, cup@wva pe Toug Tapoévteg Opoug Kal he TNV TTIPUAAEN Twv puBicEwy oag aTnv
MAateopua. MNa xpAoTeg TTou dlapévouy oTiG Hvwpéveg MNoAiTeieg, auTtd Ta dikalwpaTa adeiag
etrekTeivovtal otnv utrooThpign Tng TikTok USDS Joint Venture LLC kal Twv TTapoxwv
UTTNPECIWY KAl ETTIXEIPNMATIKWY CUVEPYOTWYV Pag (cuptrepidappavopévng tng TT Commerce &
Global Services kal Twv CUVOEBEPEVWIV ETAIPEIWV TNG) YIA TNV EKTTARPWON TWV TTAPATIAVW
OKOTTWV.

7. Emwvupa E@é (Branded Effects)

O 6pog ETwvupa E@é avagpépetal ota EQE TTou gival eEATOPIKEUPEVA VIO EPTTOPIKES ETTWVUUIEG
(MGpKeEG) Kal TTPOOPICOVTAl YIA TNV TTPOWBONON EPTTOPIKWYV ETTWVUMIWY oTo TikTok.

Mrtropeite va xpnoiyotroifoeTe TIG YTTnpeoieg Tou Effect House yia va dnpioupyroete ETTwvupa
E@¢. Ala Tou TTapévTog eyyudoTe OTi: (i) otroiodiTroTe ETvupo E@E Tou TTapdayete Ba
OUHPOPQWVETAI JE TIG DIaPNUIOTIKEG TTONITIKEG TNG TikTok Kal GANEG OXETIKEG TTONITIKEG,
KaTeuBuvTrpieg odnyieg, (ii) otroiodiTroTe ETMWvupo E@E TTou dnuioupyrioate Ba atToTeAEl Thv
auBevTIKA 00g epyaaia kal dev Ba TTapafIdoel, UTTECAIPETEN 1) KATAOTPATNYAOETE OTTOINOATIOTE
TTveupaTikn 1I810kTNaia 1] GAAO dIKaiwpa OTTOIoUBATTOTE QUOIKOU I VOUIKOU TTPOCWTTOU, (iii) £XETE
TO TTAPEG DIKaiwpa va xpnoiyotroinoete TIG Y1npeaieg Tou Effect House yia va rapdyete €va
Emmwvupo E@é kai eav n epyacia oag atraitei ddeia, €xete Adel Tnv ev Adyw adeia kai n adeia
gival o€ TTANPN 1I0XU Kal EQApUOYH.

AvayvwpileTe €1TioNG OTI yIa OTTOI0ATTOTE ETToVUa EQE TTOU KAVETE YIA PIA EPTTOPIKI ETTWVUIA
N éva Tpito PéPog (n «Eutropikr) Emwvupiay), ciote Eévag ave¢aptnTog epyoAGBog TToU TTOPEXEI
UTTNPECIEG OTTEUBEIOG OTNV EUTTOPIKA ETTWVUMIO CUPQWVA PE TRV EEXWPIOTH oUPPBaoh oag padi
NG, otnv otroia n TikTok dev givalr cupBarAduevo pépog. H TikTok dev evepyei WG EKTTPOCWTTOG
f TTPAKTOPAG 0AG.

H TikTok dev eival utredBuvn ) utTéAoyn, oTO PETPO Tou duvaToU BACEl TWV EQAPUOTTEWV
VOUWYV, YIa OTTOIOOATTOTE OXE0N ATTOKTATE e TNV Eutropik ETTwvuia.

8. AvaOoTOAR | TEPUATIOHOG TNG TTPOOBACAS OAG KAl THG
Xpnong Twv Ymnpeoiwv tou Effect House



AvayvwpieTe KOl CUPNQWVEITE OTI JTTOPOUUE VA TEPUATIOOUNE TNV TTPOORACH 0ag OTIG YTTNPETieg
Tou Effect House o€ o1T01001TTOTE OTIYUR XWPIG AGYO 1 YIa OTTOI0VORTTOTE AdYO.

Alatnpoupe 1o SIKAIWMPA VO TPOTTOTTOICOUHE, VO AVAOTEIAOUE 1) va TEPUATIOOUNE TNV
TPOcRacn A va dIOKOWOUNE O€ OTTOIAdNTIOTE OTIYHN TNV £QApPoyr 0ag R/Kal Ta OXETIKA UNIKA,
oupTTEPIAOUBAvoEVNG TNG TTEPITITWONG TTOU TTAPARIAZOUV TOUG TTAPOVTEG OPOUG, TIG TTONITIKEG 1
TIG 0BNYiEG/KATEUBUVTHPIEG YPOAUMEG.

9. Adsg1a xpiong AOyIOHIKOU

AvayvwpileTte kKal cup@wveite 011 N TikTok katéxel GAa Ta dikalwpaTa 1Ti Tou Aoyiouikou Effect
House kai otroiadirote dAAa dnuioupyikd epyaleia Tou utropei va oag diaBéoel n TikTok yia va
onuioupynoete Ta Q€. Me Tn AN, TNV eykaTdoTtaon ) Tn Xprion Tou Aoyiouikou tou Effect
House, odag Tapaxwpeital Jia JUn atToKAEIOTIKY, P METARIBACIYN, Un UTTOODEIOOOTOUMEVN,
TTEPIOPIOPEVN, avakANTh ddela xpriong kai TTpooBacng oto Aoyiopikéd Tou Effect House pe
HovadIko okoTro Tn dnuioupyia E@E yia xprion he Tnv MAat@dppa kai Tig YTrnpeoieg TnG TikTok.
AvayvwpileTe €1TiONG OTI N TTApPoUCa AdEIA XPONG AOYIOHIKOU £KOIDETAI HOVO O€ £0AG KAl ETEIG
Ba cioTe uTTEUBUVOI YIa OTTOIABATTIOTE W £EOUCIODOTNUEVN TTPOCBACT KAl N AdEIA KAl N
TPOCRACH 0ag PTTOPEI VO avaoTOAOUV O€ OTTOIAdATIOTE OTIYMY KOTA TN SIGKPITIKA PHAG EUXEPEIA.
AvayvwpileTte TNV IB10KTNOIA KAI TO ATTOKAEIOTIKG PAG IKAIWPATA £TTi TOU Aoylopikou Tou Effect
House. Zup@uwveite va punv xpnolidoTtrolgite To Aoyiopiko Tou Effect House yia otrolovdiToTe
GANO OKOTTO €KTOG aTTO TH dNIoUPYia TTEPIEXOUEVOU YIA XPrON o€ ouvduaouo e Tnv MAaTeopua
N 1 Ymnpeoieg Tng TikTok. To Effect House ptropei va tepiéxel dnuociwg d1ab<aiyo AoyIouIKoO
TTOU UTTOKEITAI 0 AAANEG AdEIEG Xprong Kal Ol eV AOYyw Opol AdEIag XProNG Kal Ol ATTAITOUNEVEG
KOIVOTTOINOEIG BpiokovTal o€ EEXwPIOTO apxeio TTou TTapéxeTal pe 1o Effect House. To Aoyiouiko,
T £yypaga, To Trepiexdpevo Tou Effect House kal otroieadrrote GAAEG TTANPOPOPIES TTOU
diatiBevral oxeTikd pe 1o Effect House AEN amroteholv ZYNEIZPOPA kai dev atroteAouv
avaTpo@odiTNoN/oX0AIac O yia OTTOIOOATTIOTE £PYO AVOIKTHG TTNYAG 1 YIO OTTOI0dNTTOTE TTPOIOV,
uTTNPECia i £pyo TPITou PNEPOUG.

EKTOZ AMNO TIZ NEPINTQZEIZ MOY OPIZONTAI PHTA XTOYZ OPQOYZ, OYTE TO EFFECT
HOUSE OYTE OI MPOMHOEYTEZ 'H Ol AIANOMEIZ TOY AINOYN ZYTKEKPIMENEZ
YMNOZXEZEIZ I'A TO AOTZMIKO TOY EFFECT HOUSE. IN'A MAPAAEITMA, AEN
MPOBAINOYME ZE OMNOIEZAHIMOTE AEZMEYZEIZ ZXETIKA ME TO NMEPIEXOMENO ZTO
OlNOIO AMNOKTATE NMPOZBAXZH MEZQ TOY AOIIZMIKQOY TOY EFFECT HOUSE, TQN
2YTKEKPIMENQN AEITOYPIIQN TOY AOTIZMIKOY TOY EFFECT HOUSE 'H THZ
AZIOMIZTIAZ, THZ AIAGEZIMOTHTAZ 'H THZ AYNATOTHTAZ TOYZ NA
ANTAIMOKPINONTAI ZTIZ ANATKEZ ZAX. MAPEXOYME TO AOIzZMIKO TOY EFFECT
HOUSE «Q2 EXEl».



OPIZMENEZ AIKAIOAOZIEZ NMAPEXOYN OPIZMENEZ EIMYHZEIZ, OMNQz H ZIQMHPH
EFMYHZH EMMNOPEYZIMOTHTAZ, KATAAAHAOTHTAZ I'A XYTKEKPIMENO ZKOINO KAI MH
NAPABIAZHZ NMNEYMATIKQN AIKAIQMATQN. EKTOX EAN NMPOBAETETAI PHTA XTOYZ
OPOYZ, 2TO BAOGMO MNOY EMITPEMNETAI ANO TO NOMO, EMEIZ KAIH TT COMMERCE &
GLOBAL SERVICES EZAIPOYME OAEZ TIZ EITYHZEIZ, TIZ MPOYMOGEZEIZ, TIT
AHNAQZEIZ KAI TIZ AEZMEYZEIZ.

10. Atro{nuiwon

Edv katoikeite oTig Hvwpéveg MONITEIEG, CUPQWVEITE VA UTTEPACTTIOTEITE, VO ATTOCNUILCETE KAl
va diatnprioete agnuiwtn Tnv TikTok USDS Joint Venture LLC kai TIG uvOedEUEVES ETAIPEIEG
HOG, TOU TTAPOXOUG UTTNPECIWV KAl TOUG ETTIXEIPNPATIKOUG CUVEPYATEG, cUNTTEPIAQUBavouévng
NG TT Local Services kal Twv cUVOEDEPEVWV ETAIPEIWV TNG, KAI KOBEVA ATTO T AVTIOTOIXA
oTeAEXN, MEAN A.Z., UTTOAAAOUG, EKTTPOOWTTOUG Kal CUPBOUAOUG TOUG ATTO OTTOIadNTTOTE KAl
OAeG TIG AgIWOEIG, ATTAITACEIG, CNUIEG, ACQOANOTIKA PETPA, EVTOAEG, DIKAOTIKEG ATTOPACEIG,
OIAKAVOVIOUOUG, ATTWAEIEG, UTTOXPEWOEIG, ETTIOXECEIG, ETTIBAPUVOEIG, AITIEG AYWYAG, KABE €idoug
KAl XOpakTAPA, €600 (CUMTTEPIAANBAVOUEVWV DIKNYOPIKWY OUOIBWY Kal GAAWV E60WV
diaitnaiag, dIKaoTIKAG avTIdIKIag, UTTEPACTTIONG, ) SIOKAVOVICHOU) Kal £€00a TTOU TTPOKUTITOUV
atrd 1) oxeTiCovral pe TN Xprion Twv Ymnpeoiwv Tou Effect House atd e0dg ouugpwva pe Toug
mrapoévteg Opoug Tou Effect House, ouptrepidapBavopévng Tng TapaBiaong Twv UTTOXPEWOTEWVY
0ag, TwV ONAWCEWV Kal €YYUAOEWVY OUP@WVA JE Toug TTapovteg Opoug. Auth n didtagn kai ol
UTTOXPEWOEIG atrolnuiwong Ba eRILLCOUV OTTOIOUBHTIOTE TEPUATIOPOU TNG OXEONG OAG PE TNV
TikTok USDS Joint Venture LLC kai Tng AAENG 1} TEpPaTionoU Twv TTapoéviwy Opwyv, atrd
OTTOIOOATTIOTE PEPOG.

11. ESaipeon eyyunoewyv

KANENA ZTOIXEIO ZTOYZ NMAPONTEZ OPOYZ AEN EMNMHPEAZEI OMNMOIAAHMOTE
NOMOGETHMENA AIKAIQMATA MNMOY AEN MIMOPEITE NA ZYM®QONHZETE XYMBATIKA NA
TPOMOMOIHZETE 'H NA MAPAITHOEITE AMNO AYTA KAI TA OINOIA AIKAIOYZTE NOMIKA
MANTA QZ KATANAAQTHX.

Ol YMNHPEZIEZ TOY EFFECT HOUSE MNMAPEXONTAI «Q% EXOYN» KAI AEN NMAPEXOYME
KAMIA EIMMYHZH 'H AHAQZH 2E EXAY YXETIKA ME AYTEZ. 2YTKEKPIMENA, AEN ZAZ
AHAQNOYME OYTE EIMMYOMAZTE OTI H XPHZH, ANO EZAZ, TON YMHPEZION TOY
EFFECT HOUSE OA IKANOTOIHZEI TIZ AMAITHZEIZ ZAZ 'H OA EINAI AAIAAEINTH H
XQPIZ ZOAAMATA.

EMEIZ KAI OI MAPOXOI YINHPEZIQON KAI Ol EMIXEIPHMATIKOI MAZ ETAIPOI
(XYMMNEPINAMBANOMENHZ THXZ TT COMMERCE & GLOBAL SERVICES KAI TON
ZYNAEAEMENQN ETAIPEIQN THZ) AMNOTMOIOYMAZTE OAEX TIZ EITYHZEIZ, PHTEZ H



2ZIQMHPEZ, EMMNOPEYZIMOTHTAZ, KATAAAHAOTHTAZ I'A ZYTKEKPIMENO 2KOINO 'H MH
MNAPABIAZHZ.

12. NEPIOPIXMOZ NOMIKHZ EYOYNHZ

H guBUvn pag Kal autrh TwWV CUVOEBEPEVWV ETAIPEIWVY KOI TWV ETTIXEIPNPATIKWY CUVEPYATWY PAG
Ba TTeplopifeTal 0TO PEYIOTO BABUG TTOU ETTITPETTETAI ATTO TO EPAPHOOTED OiKAIO. € KAMIA
mepiTrTwon n TikTok USDS Joint Venture LLC 1} o1 ouvdedeEveG ETAIPEIEG PAG, Of TTAPOXOI
UTTNPECIWY 1] Ol ETTIXEIPNUATIKOI CUVEPYATEG pag, oupTtrepIAauBavouévng Tng TT Commerce &
Global Services kal Twv BuyaTpikwy NG Kal KaBéva atrd Ta avTioTolxa oTeAEXN, MEAN Tou A.X.,
UTTAAANAOI, EKTTPOCWTTOI KOl gUPBoUAoI, dev Ba QEPOUV VOUIKR euBUVN Bdon Twv TTAPOVTWY
Opuwy, eite og aywyn yia adikotrpagia (cuptreplAapBavouévng TnG auéAEIag) €ite oe ocupfaon i
GAAWG yIa OTTOIOOATTOTE TIHWPENTIKI, CUVETTOKOAOUBN, TTAPETTOUEVN, UTTODEIYUATIKY 1] €10IKN
atrognuiwon, 1 oTroladATTOTE ¢nuia TTou dev ATAV eUAoyA TTPORBAEWIUN KATA TN GTIYME TNG
ouvayngs Twv TTapdvTwy Opwv atrd Ta y€pn R OTToI0dMATTOTE {NMia TTou BaadideTal o€ dla@uUyovVTa
KEPDON (€iTE TTPOKUTITOUV ATTEUBEIAG €iTE EUUETA), ATTWAEIO QKNG i HEiWoN agiag, aTTwAEI
PUNG Kal TTEAATEIAG, ATTWAELIO EUKAIPIWY, ATTWAEIN AVAPEVOUEVNG EE0IKOVOUNONG, ATTWAEIA 1)
KATAOTPOPH) OEOONEVWV TTOU EXETE UTTOOTEI, /| EPUECES 1] ETTAKOAOUOEG ATTWAEIEG TTOU UTTOPEI va
TTPOKUWOUV atTd £€0dg, akoun kai av n TikTok USDS Joint Venture LLC £xel evnuepwOei yia tnv
mBOavoTnTa TEToIWY ¢nuiwv. ZTO BAOMO MOY ENITPEMNETAI AlNO TO EGAPMOZTEO
AIKAIO, H ZYNOAIKH MAZ EYOYNH AIMNENANTI ZAZ INA OAEZ TIZ AZIQZEIZ NMOY
ZXETIZONTAI ME TIZ YIMNHPEZIEZ TOY EFFECT HOUSE AEN G©A YTIEPBAINEI TA 100
AOAAPIA HMA'H TO NMOZ0 MNOY MAZ KATABAANATE TOYZ TEAEYTAIOYZ 12 MHNEZ.

13. EmriAuon di1agpopwv

OTtroiadnmroTe diagopd TTou TTPOKUTITEI TTO ) OXETICeTal Je Toug TTapdvTeg Opoug Tou Effect
House 1 1ig YTnpeoieg Tou Effect House Ba emAUeTal cup@wva e Tig diadikaoisg EtriAuong
Alagpopwv 10U opifovtal atoug Opoug Mapoxng Ynpeoiwv 1ng TikTok.

EidIka yia xproteg oTig HMA: EdQv éxoupe pia d1agopd Jadi 0ag OXETIKA PE A TTOU TTPOKUTTTEI
a1ré Toug TTapovTeg Opoug Tou Effect House ) Tig YTinpeoieg Tou Effect House, aveEdptnra amo
TO TTOTE PTTOPEI VO TIPOEKUYE | va GUCOOWPEUTNKE N Ola@opd, Ba TTpoCTTaBACOUNE TTPWTA VA TNV
eMAUOOUNE padi 0ag QINIKA. ZUPPWVEITE va KAVETE TO id10 yia epAg Kal yia Tnv TT Commerce &
Global Services. Eav éxete otmroiadnmote diagopd he Tnv TT Commerce & Global Services n)
OTTOIOdNTIOTE ATTO TIG UNTPIKES, BUYATPIKEG, OUVOEDEUEVEG ETAIPEIEG, OTEAEXN, MEAN TOU A.Z.,
uTTaAAAAOUG, TTPAKTOPES Kal GUPBOUAOUG TNG TTou oxeTiCovTal e TNV MAAT@Opua, CUPQWVEITE va
aTTEUBUVETE OTTOIEGONTTOTE KAl OAEG TIG aTTaITr|O€IG evavTiov TnG oTnv TikTok USDS Joint Venture
LLC. To pépog 1rou gyeipel pia diagopd Ba Eekivioel auTrjv Tn diadikaaia €1I00TTOIVTAG TO £TEPO
MEPOG. OtTo10 pEPOG AGBel TNV e180TToiNON Ba £x€1 60 NUépPeG yia va atravTioel. Edv n diagopd



Oev eAUBEl peTd TN AN Tou Xpdvou atrdkpiong i eviog 30 NUEPWY PETA TNV €KdOoN HIAG
atrdvrnong, otrolo a1ré Ta dU0 CUUBET VWPITEPA, OTTOIOBATTOTE ATTO T HEPN MTTOPEI VA OOKAOEI
VOUIKI aywyr evavTtiov Tou £€Tepou Pépoug. H eutTAOKN o€ auThyv Tnv avettionun diadikaoia
eTTiAuong dlaQOopPWV Eival PIa ATTAITAON TTOU TTPETTEI VO OAOKANPWOET TTPIV aTTd TNV UTTOROAN
oTToI00OATTOTE VOUIKNAG aywyng. Eocic kal n TikTok HIMA cupgwveite 0TI apgpoTepol Ba
KATABAAETE KAAOTTIOTN TTPOCTIABEIA yIa va TTIAUCETE TN dIAQOPA QINIKA, TTPIV EITE EOEIC €iTE N
TikTok USDS Joint Venture LLC kataB£0£Te OTTOIAOATIOTE VOUIKI QYWY KOTA TOU £TEPOU PHEPOUG
Kal OTI n TTapaypa@r] Kai ol TTpoBeopicg yia otroladATToTE TEAN KATdBeong Ba avaoTalouv KaBwg
Ta pépn Ba epTTAéKovTal 0N dladikaaia TnNG ATuTing eTTiAucng d1agopdc.



