Effect House Kbi3ameT KepceTy wapTTapbl

CoHFbI XXaHapmbinfaH KyHi: 22 kaHmap 2026 xbin

TikTok >xeniciHaoe adhdheKTTEp XKacayra, xapusinayrFa xaHe bernicyre mymkiHaik 6epeTiH TikTok
Effect House KbiameTiHe KoLU KenaiHi3.

1. KapbIM-KaTbIHac XaHe Oipiry

TikTok >xeniciH ke3 kenreH nnatdopMaga Hemece Kypbinfblga kKomkeTimai eteTiH Effect House
Oargapnamansblk KyparsbiHa, Beb-canTbiHa XKaHe OHbIMEH GannaHbICTbl KbiIaMeTTepre (>kannbl
anraHga «Effect House kbiameTTepi») KipyiHi3 xxeHe nanganaHybiHpl3 ocbl Effect House kpiamet
kepceTy wapTtTapbiMeH («Effect House wapmmapebi») xaHe TikTok Kbi3mem kepcemy

wapmmaphbl 94eTTeri TYPFbINbIKThI XXepiHidre 6annaHbICTbl cisre katbicTol. Effect House
KbI3MeTTepi aHblKTanFangam «Keiamettep» Hemece «lnatdgopmay» Geniri 6onbin Tabbinagbl
TikTok KbI3MeT KepceTy LapTTapsbl.

Conpan-ak Effect HyckaynbikTapbiMbl3 Ci30eH xacanfaH kenicimwapTbiMbl3ablH 6ip 6eniriH
Kypanghbl >xxaHe ocbl LLlapTTapmeH kenicy apkbisbl Ci3 onapabl cakrayra yage 6epecis.

Ocvbl WapTtTapab! opbiHaayabiH 6ip 6eniri peTiHae ci3 6i3aiH TananTapbiMbl3abl 4a
opblHAaybIHbI3 Kepek TikTok KeiameT kepceTy wapTTapsbl, TikTok KaysiMaacTbiFbIHbIH
Hyckaynapbl, TIkTok 3uaTkeprik MeHLLIK cascaThl XXaHe yaKbIT eTe Kere e3repTinyi MyMKiH
Mnatdopmagarbl 6acka WwapTTap, casicatTap XaHe Hyckaynap.

Ocbl Effect House wapmmapb! MeH KONAaHbINaTbhiH WapTTap apacbiHAa Ke3 KernreH KanLbinbIK
TyblHOafFaH xafganga TikTok ksi3mem kepcemy wapmmapsi Effect House kbiameTTepiH

nanganaHy Hemece onapra Kos XeTKidy MakcaTblHAa ocbl Effect House wapmmapbi TEK OCbl
Ky>KaTTafbl TakblpbInka KaTbICThbl XXKOHE TEK KanLLbIbIKTbIH ayKbiIMblHA FaHa KongaHbinagbl.

Ocebl Effect House mepmuHdepiHde aHblkTanmaraH, bipak 6ac apinneH xasbifiFaH Ke3 KenreH
TepmunHaep TikTok Kbiamem kepcemy wapmmapski onapra 6epinreH marbiHara ne 6ony

TikTok KbiamMem Kepcemy wapmmapabl.

Effect House ciare epTypni apHanbl adodheKTinepai »kacay, angblH ana kapay, XXyKrey oHe
Backapy yLwiH 6i3aiH KypanaapbiMbl3 6eH TUICTI pecypcTapbiMbI3[bl XXYKTEN anyfa Hemece e3re
XOrNMeH nanganaHyfa Kos xeTkidyre MyMKiHaik 6epeni. MyHaan apHavibl addekTinepre pykcat
eTinreH Kypbinfolnapgarbl Cyarinep, CTukepnep, Keckinaep, rpaduka xaHe obbekTinep Kipyi
MYMKiH (ByaaH api — «3ddekT(Tep)»), coHaan-ak IPPeKTiHIH aTtaybl MEH cunaTTaMmachbiH
XoHe OpdpekTire KaTbICTbl 63re MaTIHAIK Hemece rpaduvkansik Mmatepuangapabl KamTybl MYMKiH
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GannaHbicTbl MaTepuangap (byaaH api — «bannaHbIiCTbl MaTepmangap») (KYMaH Tyablipmay
ywiH, BannaHbicTbl MaTepuangapra dddekTinep Kipmengi) xxaHe ocbl S dekTinep MeH
BannaHbicTbl MaTepuangapabl TikTok nnatgopmackiHa TapaTy HeMece onapabiy,
TapatbinyblHa pykcat 6epy. KymaH Tyabipmac yuwiH, «QddekTTepre» LWEKTEYCi3, Ke3 KenreH
XoHe Gapnblk kKapinTep, MaTiH, (POTOCypeTTEP, AEMO-BUAEONAP, My3blKarnbIK LWbiFapManap,
AblbbIC xxa3banapsbl, aHnmaumsnap, 3D matepuangap, kograp, cayaa 6enrinepi, 6enrinep,
norotuntep, 6peHaTep, KbI3MET kepceTy benrinepi, cayga ataynapbl, AepeKkTep XaHe
ObdpekTke eHrisinreH ke3 kenreH 6acka aneMeHTTep MeH KOHTEHT Kipeai.

2. KbI3mMeT KepceTyLli XXaHe mepairepnik ymbimaap

Effect House kbiameTTepiH cisre TikTok »keniciHae kepceTinreH cepikTecTik yebiHaab!. TikTok
KbI3BMET KepceTy LapTTapbl 8AeTTeri TYPFbINbIKTbI XXepiHidre 6annaHbICTbl Cidre KaTbICTbI.

Amepuka Kypama LTaTtTapeiHga TypaThliH nanganadyweinap ywid Effect House kbiamettepin
cizre TikTok USDS Joint Venture LLC komnanusicel ycbiHagpl. bis BD TikTok USA LLC (6yaaH
api «TT Commerce & Global Services» oen atanagbl) XXeHe OHbIH eHLiNnec KoMmnaHusanapsl,
coHpan-aK Gi3giH eHLinec KoMnaHMsaNapbIMbI3 CUSIKTbI KbIBMET KepCeTyLinepimi3beH xaHe
BGuaHec cepikTecTepimizbeH Gipnecin, MNnatdopmaHbib, 6enrini 6ip MaHbI3Abl PYyHKUMANAPbIH
KaMTamachbl3 eTeMi3, ocbinaniia Ci3 xxaHe 6acka navganaHyLibinap oHbl Navganada anagbl
)KOHe MapKeTUHT, )XapHama >aHe 6acka [a KOMMEePUUANbIK )XoHE KOMMEpPLUMATbIK eMec
KbIBMETTEP MEH ic-luapanapfa 6annaHbICTbl FanamMmablk MyMKIHAIKTEpAi nanganaHbiHbI3.
Amepuka Kypama LLTattapeiHgarsl Effect House Services KoMnaHUACKIHBIH, Tenemre KaTbICThbl
dyHKUManapbl MmeH 6acka ga kommepumansik keidametiH TT Commerce & Global Services xaHe
OHbIH eHuinec komnanmsnapbl 14352-wi ATKkapywbl OynpbIKTbl KOCa anfFaHaa, KongaHblCTarbl
3aHaapra CoMKec KbI3MET KepceTeqi.

3. XXacbl

Effect House kbiameTTepi Tek TUICTi kacka TonMaraH agamaap yuwiH korpketimai. TikTok
KbIamem kepcemy wapmmapsi Kpl3amMeTTepai nanganaHy Hemece ornapra Kon »XeTKidy YLUiH.

CoHbIMeH kaTtap, erep ci3 3aHabl TypAe KapamMabl KeniciM acacyra MiHOETTI )kacka TonMaraH
boncaHpl3, Effect House KblameTTepiHiH kenbip MyMKiHAIKTEPIHE KON XeTKi3yiHi3 XeHe onapabl
navaanaHyblHbI3 LWeKTenyi MyMKiH.

Effect House KbIameTTepiHe Kipy HeMece onapAbl narganaHy apkbinbl Ci3 kemiHge 18 xacTa
eKeHiHi3ai (Hemece Ci3 TypaTbIH lOpUCANKUMSAAFbl TUICTI KBMENeTKe TOMy >KacblH) XXaHe OChl
Effect House wapmmapbiHa 3aHabl TYPAE KON KOKFa XaHe ocbl lapTTap 6onbiHWa GapnbIk
MiHOeTTeMenepai opbiHaayFa kabineTTi ekeHiHi3ai pacTancel3. Erep ci3 18 xacka TonmaraH
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OorncaHpbl3 HEMecCe TypaTblH XepiHi3ae TUICTi KemeneTke TonMaraH 6oncaHpis, ci3
aTa-aHaHbI3gblH HemMece 3aHabl KaMKopLUbIHbI3abIH Effect House KbiameTTepiHe KipyiHisre
Hemece onapgbl NavaanaHyblHpI3fa Kenicim 6epreriH (erep MyHOanm Kernicim cisgin,
IOpUCONKUMSHbI3AaFbl 3aHMEH Tanan eTince), ocbl Effect House wapmmapbiH ci3beH kapan,
TankplnaraHblH XaHe ocbl Effect House wapmmapbiHakon KOobIHbI3Fa keniciM 6epreHiH
pacTanchbis.

4. Ocbl Effect House wapTrapbliHa eHri3inreH esrepicrep

Bi3 ocbl LLlapTTapfra yakbIT eTe Kene e3repicTep eHridyimia MymkiH. Erep 3aHaa 6ackawa
kesgenmece, 6i3 cidre ocbl LlapTTapra eHrisinreH ke3 KenreH eneyni esrepictep Typansbl
xabapnarimbl3 xaHe onap KongaHblnFaHFa AeviH onapabl kapan WhbiFyFa MyMKiHAIK 6epemis.
Mbicansl, kayincisgik, kayincisgik, 3aHabl Hemece petTeywi cebentep GoMbIHLWA LYFbIS
earepicTep eHri3y kaxeT 6onfaH xaraanaa, 6i3 cisre anabiH ana xabapnama 6epe anmaybiMbI3
MYMKiH, Bipak 6i3 Byn Typanbl MyMKiHAiriHWe Te3ipek xabapnanmbis.

Ci3 coHfbl e3repictepaeH xabapaap 6ony ywiH LapTTtapabl yHEMi Kapan OTbIpyFa XeHe
LLapTTapablH xXaHapTbinFaHbl Typanbl 6i3geH xabapnama anfaH canbiH LWapTtTapabl kapan
welryra kernicecis. « CoHfbl xxaHapTy» KyHi LLlapTTapablH KyLliHe eHreH KyHiH kepceTeqi. Erep cis
XXaHapTbIffFaH WapTTap KyLlwiHe eHreHHeH KeniH MNnatdopmaHbl nanganaHyabl
XanfacTblpcaHpl3, Ci3 XXaHapTblfiFaH WwapTTapMeH 6annaHbicTbl 6onyra kenicecis. MyHaan
LWapTTap, erep »aHaptbinFaH LWapTtrapabiH 6enrini 6ip epexecinae 6ackalua KkepceTinmece,
WapTTapabiH 6apnblk angblHFbl HyCKanapblH anMacTtbipagbl.

5. CisaiH aKKayHTbIHbI3

Bi3 cisgiH TikTok akkayHTbIHbI3ObI Ci3beH Effect House KbiameTTepiH nanganaHbin umMnopTTaraH,
XacaraH xaHe/Hemece xykTereH Effects xxaHe oHbiMeH GarinaHbICTbl MaTepuangap Typansi
GannaHbICy YLWiH NanganaHambI3.

6. ©cep XXoHe OHbIMEH OaunaHbICTblI MaTepuanaap

Ci3 MnopTTanTbIH, XKacanTblH, XXYKTEUTIH HeMece Bi3re Gackalua KormkeTiMAai eTeTiH acepnep
MeH 6arinaHbICTbl MaTepnangapablH «lMarganaHyLlbl KOHTEHTI» 60nbin TabbinaTbiHbIHA
Kenicecis xxaHe MonblHaanck3. TikTok Kbiamem kepcemy wapmmapbl XoHe NanganaHyLlb

KOHTEHTIHEe KongaHbiNaTbiH WapTTap MeH TananTtapfa 6arbiHagbl TikTok Kbizamem kepcemy
wapmmapabl.

KymaH Tygbipmay yuwiH, Effect House kbiameTTepiHiH 6apnbik KOHTEHTI, 6argapnamansik Kypanbl,
KeckiHaepi, MaTiHAepi, rpadukack!, UnncTpaumanapsl, ToroTunTepi, NnateHTTepi, Tayap
Genrinepi, KbI3MeT kepceTy Genrinepi, aBTopnbIK KYKblKk 00bekTinepi, boTocypeTTepi, ayano
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XoHe BnaeomaTepuangapbl, My3blkacbl, COHAan-ak onapablH «CbIPTKbl KOPIHICI MEH CTURI»
)KeHe onapfa KaTbICTbl 6aprbIk 3uATkepnik MeHLWik KykbikTapbl TikTok KbiameT kepceTy

wapTrapbiHaa ankbiHaanfaH « TikTok koHTeHTi» 6onbin Tabbinaabl xoHe TikTok KbismeT

KepceTy wapTrapbiHa cankec TikTok KOHTEHTIHE KoNaaHbinaTblH TananTap MeH LWapTTapra
OafblHagbl.

Effect House komnaHusicel Effects xoHe oHbiMeH GannaHbicTbl MaTepuangapabl Effect House
ilWiHOe Ke3 KenreH KipikTipinreH aBToprblK KYKbIKMNEH KopFarfaH KOHTEHTTi (COHbIH, ilWiHae
My3blKaHbl KOCa anfaHaa) navaanaHy apkbifbl )xacayfa 6onaTtbiH Kbl3MeTTepai YCbiHYbl MYMKIH,
Gipak aBTOprbIK KYKbIKNEH KOpFanfaH KOHTEHTTI XXyKTen anyfa Hemece 6ackawa benimaeyre
bonaTblH elKkaHaan KeiameTTi yebiHOanabl. Ci3 Effect House ycbiHFaH aBToprbIK KYKbIKMNEH
KOpFanfaH KOHTEHTTi eLlKaHaan XONMEH XYKTen ana anmancel3 Hemece 6eniMmaen anmMalnichis,
coHan-aK aBToprblK KyKblkNeH kopranfaH koHTeHTTi Effect House ycbiHFaH doyHKUMSAaAH ThiC
Gackawa navganaHa anmancel3. Ci3 Effect House ycbiHFaH My3bikaHbl Effects xxeHe oHbIMeH
GannaHbICTbl MaTepuangapgaH 6enek, CoHbIH, ilWiHAEe My3blKaHbl XXeKe TapaTyabl Koca anfaHaa,
Oipak OHbIMEH LUEKTENMEN, KOIMKETIMAI eTe, TapaTa Hemece opblHaanm anmaricbl3. Ci3 Effect
House ycbiHFaH My3blkaHbl Hemece 6acka aBTOPIbIK KYKbIKNEH KOpFarnfaH KOHTEHTTI 3aHCbI3
TYPAE, Ke3 KENreH 3aHCbl3 KOHTEHTIE KaTbICThI XXaHe/HeMece ockl Effect House wiapmmapb! MeH
epexenepiH 6y3a oTbipbin nanganaHbaybiHbi3 kepek. TikTok Kbi3mMem kepcemy wapmmapkbi.

Ocbl KykaTTa kepceTinreH wekteynepai 6ysraH xxarganaa, 6i3 cisre kapcbl KyKbIKTapbIMbI3Abl
3aHHbIH, TOSbIK KeremiHae Kopfay KyKblFblH ©3iMi3ae Kanablpambis.

MnaTtdopma apkpinbl abdeKTiNepai TapaTtyra pykcat 6epy yLwiH cizae 6i3aiH WonybIMbI3 YLLiH
Effects xoeHe oHbIMeH BannaHbicTel MaTepmnangapabl Effect House kbiameTTepi apkbinbl XXykTey
MyMKiHgiri 6onybl MmymkiH. Ci3 ocbl Effect House wapTtTapbl 6onbiHwa ewTeHe 6i3ai cisgiH
Effects xxoHe oHbIMeH BarinaHbiCTbl MaTepuangapabl TikTok nnatdopmacsk! apKbinbi
Xapuvsanayfa, TapaTyra Hemece H6ackalla Typae KormkeTimai eTyre MiHOeTTeMeNTiHIH
MOWbIHAANCHI3.

Cia TikTok nnatgopmachbiHbiH 6acka nanganaHyLbinapbiHa Aa cisgid, acepnepiHiaai TikTok
nnaTgopmachlHbIH 8cepnep HayacblHa Kocy apkblnbl HeMmece TikTok TuicTi oen caHanTbIH Ke3
KenreH 6acka ToCiNIMEH YCbIHYbIMbI3 MYMKIH EKEHIHE TiKenew Kenicecia xaHe MovbiHaancbI3. bis
ci3ai TMICTi acepnepain ke3i peTiHage aHbIKkTanMblI3 (aTan anTkaHaa, 6penaTik acepnepai
KocnaraHga), xaHe ci3 MyHaanm acepriepgid TikTok KOHTEHTi emec, nanganaHyLbl KOHTEHTI
€KeHiH MOWMbIHOANCbI3 XKaHe Kenicecia.

Ci3 »apusinaraH Ke3 KenreH acepaiH (COHbIH, ilWiHae bpeHaTenreH acepnepain) Kenwinikke
KepiHETIHIH XoHe Nnatdopmagarbl Ke3 KernreH nanganaHyllbl KanTa nanganada anatbiHbiH
MOWbIHAANCHI3.

CisgiH Ma3myHbIHbI3AbI NakganaHyra nuueH3nsiMbl3ra ocbl LLlapTTapra cankec xaHe ci3aiH
Mnatdopma napameTpriepiHisre 6amnanbicTbl Effect House kblameTTepiH Tikenewm kongantbiH
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nnardgopmaHbl 6ackapy, XeTinaipy XeHe kaMTamachl3 €Ty, COHAan-aK xxaHa TexHonornanapasbl
(OHbIH iWiHAE OKbITY, TECTINEY XaHe MalunHanbIK OKbITY Modenbaepi MeH anroputMaepiH
XeTingipy) XaHe KblaMeTTepai a3iprey makcaTbiHOA KON XeTKidy, kebenTty (Mbicansbl, KeLipy),
Tapary, 6enicy, Xyktey, 6enimaey Hemece TyblHAbI XXyMbICTap Xacay (Mbicanbl, ayaapy
XoHe/Hemece TaKbIpbIinTap Xacay), opblHAAY XoHe KerLWirlikke XeTKi3y (Mbicarnbl, OHbl KepCeTy)
KyKblKTapbimbI3 Kipegi. AMepuka Kypama LUtatTapbiHga TypaTbiH NanganadyLbinap ywid oyn
nunueHsnanblk kykblktap TikTok USDS Joint Venture LLC komnaHusicbiHa XoHe 6i3aiH KblaMeT
kepceTywinepimia 6eH 6usHec cepiktecTepimisre (CoHblH, iwiHae TT Commerce & Global
Services XoHe OHbIH eHLUinec KoMnaHuanapsbl) XXofapbla atarnfaH MakcaTTapabl opbliHAayaa
Kongay kepceTyre AeuiH KorngaHblnagpl.

7. BpeHATIK achdekTTEep

BpeHaTik acdhdpekTTep — BpeHaTepre apHanfaH xaHe TikTok nnatdopmacbiHaa KOMMEpPLUMATbIK
OpeHaTi HacuxaTTayFa apHanFaH adgekTTep.

BpeHaTik acdekTinepai xacay ywiH Effect House kpiameTTepiH nangananyra 6onagpl. Cis ocbl
apKbInbl kenecinepre keningik 6epecia: (i) ci3 xacaraH ke3 kenreH 6peHaTik addpekT TikTok
apHama cascaTbliHa xaHe 6acka na GannaHbICTbl cascaTTapfa, Hyckaynapfa Cankec Kenyi
Kepek; (ii) Ci3 »xacaFaH ke3 kenreH 6peHaTiKk 3dEKT Ci3aiH TYNHYCKa XXYMbICbIHbI3 60MbIn
Tabbinagbl XXaHe Ke3 KenreH agamMmHblH HeMece YMbIMHbIH, 3UATKEpPIiik MeHLUiriH Hemece 6acka
KyKbIfblH By36anapl, 3aHCbI3 NnarganaHbangbl Hemece 6y3banapbi; (iii) cisge 6peHaTik adhdekT
Xacay ywiH Effect House KbiameTTepiH nanganaHyfa TonbIK KyKbiFbiHbI3 6ap, XeHe erep Ci3aiH
XKYMbICbIHbI3 NIMLUEH3UAHbBI KAXET eTCe, Ci3 OCbiHAAW NULEH3USAHbI angblHbI3 XXaHe NULUEH3ns
TOMbIK KYLUiHAE.

CoHpami-ak ci3 6peHa Hemece ywiHwi Tapan («bpeHa») ywiH xacarFaH Ke3 kenreH 6peHaTik
adppekTTep yuwiH ci3 TikTok Tapanbl 60nbin TabbITMaNTLIH, ONTAPMEH XXacarfaH XXeke
KenicimwapTka cankec bpeHake Tikenew KbI3MET KOPCETETIH TaYerci3 Mepairep eKeHiHiaai
MomblHaancbI3. TikTok ci3giH ekiniHia Hemece areHTiHi3 peTiHae apekeT eTnena.

TikTok KongaHbICTafbl 3aHHamMara CaMKec, Ci3giH bpeHaneH TyblHOaFaH Ke3 KenreH
KapbIM-KaTbIHACbIHbI3 YLUIH MYMKIHAIMHLE XayanTbl HEMece MiHOeTTeMe anManapl.

8. Effect House KbiameTTepiHe KON XeTKi3yiHi3Aai XXoHe
onapAabl nanganaHybiHbI3Abl TOKTaTa TYpYy Hemece TOKTaTy

Cis Effect House KbiameTTepiHe Ke3 KenreH yakbiTTa elkaHgan cebencia Hemece cebencis
KipYiHi3gi TOKTaTybIMbI3 MYMKIH €KeHiH MOMbIHAANCbI3 XaHe Kenicecia.



bi3 ci3niH acepiHisre xxaHe/HeMece OHbIMEH GannaHbICTbl MaTepuanaapbiHbi3fa, COHbIH iWiHae
onap ocbl LIapTTapAbl, cascaTrapgbl HeMece Hyckaynapabl 6y3faH xarganga, Kes KenreH
yakbITTa KON XeTKi3yai e3repTyre, ToKTaTa TypyFa HeMece TOKTaTyFa HemMece ToKTaTyfa
KYKbINbIMbI3.

9. bargapnamansblik XXacakrama JIMLeH3UACHI

Cis TikTok komnaHusicbiHbIH Effect House 6argapnamanslk kypanbiHa xoHe TikTok cisre Effects
)Kacay YLWiH yCbiHa anaTblH Ke3 kenreH 6acka LWbiFapMallbinblk Kypangapra 6apnblk KyKblkTapra
ne ekeHiH MombIHAaNChI3 xaHe Kerniceci3. Effect House 6argapnamansik KypanbiH XXykTen any,
opHaTy HeMece nanganaHy apkbinel cisre TikTok nnaTtdopmMackl MeH Kbl3MeTTepiMeH
navganaHy ywiH Effects xacay makcatbiHaa Effect House 6araapnamansik KypanbiH
navganaHyfa xxaHe OfaH KOm XeTKi3yre apHanfaH 3KCKNo3nBTI emec, backa bipeyre
GepinMenTiH, Kocankbl NMUeH3nanaHbanTbiH, LWeKTeyni, KauTapbin anbiHATbIH NULEH3UA
6epineni. Congani-ak 6yn 6araapnamansik Kypan NMUEH3USICBIHbIH TEK Cidre FaHa 6epinreHiH
)KOHe Ke3 KenreH pyKcaTcbi3 Kipy YLiH >xayanTbl 60naTbiHbIHbI3AbI XX8HE Ci3aiH NMUEeH3NaHbI3 6eH
KipyiHi3 Ke3 kenreH yakpiTTa 6i3giH KanaybiMbl3 60MbIHLIA TOKTaTbINybl MYMKIH €KEHiH
mombiHaancbl3. Ci3 Effect House 6argapnamanblk KypanbiHa AereH MeHLUIK KyKbIFbIMbI3 6eH
3KCKITHO3MBTI KyKbIKTapbiMbI3abl MorbiHAaNckl3. Ci3 Effect House 6argapnamanbik KypanbiH
TikTok nnatcpopmacbiMeH Hemece KbIaMeTTepiMeH Bipre nanganaHyra apHanfaH KOHTEHT
XacaynaH backa makcatTa navganaHbayra kenicecis. Effect House 6acka nuueHsusanapra
GarblHaTbIH XXannblFa KorkeTiMai 6araapnaManslk Kypanabl KamTybl MyYMKiH, MyHAAW NULEeH3ns
LapTTapbl MeH KaxeTTi eckepTynepai Effect House komnanusaceimeH Gipre 6epinreH 6enek
danngaH Tabyra 6onaapl. Effect House 6argapnamansik Kypansl, KykaTTamachl, KOHTEHTI XoHe
Effect House komnaHusicbiHa GarnaHbICTbl KOIMKETIMAI ke3 KenreH 6acka aknapar YJIEC
BOJIMAMAbI xaHe Kes kenreH aLlblk 6acTankbl KOATb )xobara HEMece Ke3 KenreH YLiHLi Tapan
BHiMiHe, KbI3METiIHE HeMece obacblHa Kepi bannaHbic 6onbin TabbiMangpl.

OCbI LWWAPTTAPLOA TIKENEW KO3OENTEH XXAFOAVNAPObLI KOCMAFAHIOA, EFFECT HOUSE
KOMMAHUACHI, COHOAN-AK OHbIH, XKETKISYLWINEPI HEMECE ONCTPUBBLIOTOPIIAPbI
[A EFFECT HOUSE BAFOAPITAMANBIK K¥PATbIHA KATbICTbl KAHOAM OA BIP HAKTbI
YOOENEP HEMECE KEMINAIKTEP BEPMEWAI. MbICANbI, BI3 EFFECT HOUSE
BAFOAPIAMAINDBIK KYPATbI APKbINbl KOJDKETIMAI BOJTIATbIH KOHTEHTKE, EFFECT
HOUSE BAFOAPIAMANbIK K¥PATbIHbIH HAKTbI ®YHKUMANAPBIHA, COHOAN-AK OHbIH,
CEHIMIINITIHE, KOMMKETIMAINIINIHE HEMECE CI3[IH KAXXETTINIKTEPIHI3IE COMNKEC
KENY KABINETIHE KATbICTbI KAHOAV OA BIP MIHOETTEMENEPAI 63 MOVHbLIMBISFA
ANMAMMBI3. BI3 EFFECT HOUSE BAFOAPITAMAJIBIK K¥PAJTbIH «COMM KYWIHAE»
¥CbIHAMbI3.



KEWBIP IOPUCOMKUMANAPLA TAYAPIbIK XXAPAMObLINbIKTBIH, BENTINI BIP MAKCATKA
COMKECTIKTIH, >K8HE YLUIHLLI THIFANAPObIH K¥KbIKTAPbIH B¥3BAYblH BEOMKAMAbI
KEMNAIKTEPI CUAKTLI BENT IS BIP KEMIIAIKTEP K&3AEJTEH. OCbl LUAPTTAPOA
TIKENEN K&3OENTEH XAFLANNAPLbLI KOCNAFAHOA XXOHE 3AHMEH P¥KCAT ETINTEH
LWEKTE, BI3 )KOHE TT COMMERCE & GLOBAL SERVICES BAPJIbIK KEMNIUIAIKTEPAI,
LWAPTTAPObLI, MONIMOEMENEPAI, ¥CbIHYNAPObLI 2)KOHE MIHOETTEMEJIEPAI AJTbIN
TACTA/AMbI3.

10. ©Temakbl

Erep cis Amepuka Kypama LUtatTtapeiHga TypcaHbi3, ci3 TikTok USDS Joint Venture LLC
KOMMNaHUACBIH XoHe Bi3fiH eHLwinec KomnaHusnapbIMbI3abl, KbIBMET KepceTyLinepimisai xxeHe
Oun3Hec cepikTecTepimiaai, coHbIH iwiHae TT Local Services KOMNaHUACLIH XX8HE OHbIH EHLUINec
KOMnaHusanapblH, COHAan-aK onapabiH apbip TMICTi nayasbiMabl TYFAcbIH, ANPEKTOPapbIH,
KbI3METKEpPNepPiH, areHTTEpPIH XXaHe KEHECLUINepiH ke3 KenreH xaHe Gapnblk TanantapaaH,
Tanantapgad, 3anangapaaH, oyrpbikTapaaH, welimaepaeH, MapanattapiaH, kenicimaepaeH,
WbiFblHOApAaH, MiHgeTTemMenepaeH, keningepaeH, ayblpTnansikTap4aH, Tanan apbli3gapbiHaH,
Ke3 KenreH Typaeri XeHe cunaTtTafbl WhifbiHAapAaH (agBokaTTapablH akbICbl XXaHe
apbutpaxablk, COT iCiH XYpri3y, KopFay Hemece KerniciMHiH 6acka Aa WbifbIHAAPbIH KOca
anfanga) xaHe ocbl Effect House wapttapbl 6ovbiHWwa Effect House kbiameTTepiH
navaanaHybiHbI3AaH TybIHOANTbIH HEMece ofaH BannaHbICTbI WhIFbIHAAPAAH, COHbIH iWiHAe
ocbl WapTTap 6ombiHWa MiHAETTEMENEPiHi3Ai, OTiHILWTepiHi3ai )XeHe KeningikTepiHiaai Oy3yaaH
KOpFayfa, eTeyre aHe ayankepLuinikteH 6ocaTyra keniceci3. byn epexe aHe Ci3giH eTemMakbl
miHoeTTemenepiHis TikTok USDS Joint Venture LLC komnaHnsACbIMEH KapbiM-KaTbIHACbIHbI3AbIH
Ke3 KenreH ToKTaTblyblHaH XaHe ocbl LapTTapablH Mep3iMiHiH askranyblHaH Hemece
TOKTaTbINybIHaH KEWiH e KywiHae Kanagabl.

11. Keninpikrepai anbin Tactay

OCbI WAPTTAPLAFbI ELLBIP EPEXE T¥TbIHYLUbI PETIHAE CI3 3AH BOVbIHLLA
SPKALIAH NEJTIEHETIH XSOHE WWAPTTbIK TYPOE ©3reEPTYI'E HEMECE OJAH BAC
TAPTYFA BONIMAVTBIH 3AHMEH BENTINEHIEH K¥KbIKTAPBIHbI3FA 8CEP ETNEWLI.

EFFECT HOUSE KbISMETTEPI «COM KYMIHAE» ¥CbIHLINALBI )K8HE BI3 ONAPFA
KATBICTbI CI3FE KAHOAM OA BIP KEMINOIKTEP HEMECE MANIMAEMESIEP EEPMEVMIS.
ATAMN AMTKAHIA, BI3 EFFECT HOUSE KbI3METTEPIH NAMOANAHYbIHbI3
TANAMTAPbLIHBI3FA CAM BONALLI HEMECE Y3IMIICCI3 8P1 KATENIKCI3 XXY3EME ACALbI
OEN MANIMOEMEMMI3 YX8HE KEMINAIK BEPMEMMIS.

BI3 2KOHE BI3[IH KbISMET KOPCETYLUINIEPIMI3 BEH ICKEPSTIK CEPIKTECTEPIMI3 (TT
COMMERCE & GLOBAL SERVICES X8&HE OHbIH AOPUNUPIIEHIEH THIFANAPBLIH KOCA



ANFAHIA) TAYAPIBIK YXAPAMIBINBIKKA, BENTINI BIP MAKCATKA COMKECTIKKE
HEMECE YLUIHLUI TYIFANAPLbIH KYKBIKTAPbLIH B¥3BAYFA KATLICTbI BAPTbIK AVKbIH
HEMECE BOJIXAMAbI KEMNINAIKTEPOEH BAC TAPTAMbI3.

12. XAYANKEPWINIKTI LUEKTEY

Bi3aiH, xxaHe 6i3aiH eHwinec koMnaHnanapbiMbI3 6eH icKeprik cepikTecTepimisaiH xayankepLuiniri
KonaaHbICTafFbl 3aHHaMaMeH pyKcaT eTinreH Tonblk kenemae wekrteneqi. Ewbip xarganga
TikTok USDS Joint Venture LLC Hemece 6i3aiH eHLinec KoMmnaHusnapbiMbI3, KbI3MeT
kepcetyulinepimia Hemece TT Commerce & Global Services xaHe OHbIH eHLUinec
KoMMnaHusanapbliH Koca anfaHga, ickepnik cepikTtectepimia, AMpeKTopnapbiMbI3,
Kbl3MEeTKepnepimi3, areHTTepiMi3 xoeHe KeHecwwinepimia ocbl LLlapTTap 6ombiHWa, 4enuKT
GonbiHWa Tanan apbi3ga (abancbi3abiKThl KOCa anfaHaa) HemMece KeniciMwapTTa Hemece
Gackalla Ke3 KenreH xasanaylubl, cangapnblk, Ke3O0encok, Yrinik Hemece epekile 3anangap
Hemece ocbl LLlapTTap TapanTap acafaH Ke3fe akbinfFa KoHbiMAbl Typae 6omkaHbaraH kes
KenreH 3anangap Hemece XofarnfaH nangara (Tikenen Hemece XaHama Typae KenTipinreHiHe
KkapamactaH), 6egengiH xxofanyblHa HEMecCe KyHHbIH TeMeHaeyiHe, 6eaenaiH ofanyblHa,
MYMKIHAIKTIH, )XOFanyblHa, KYTINETiH XXUHaKTapAblH XXofanyblHa, Ci3 LWeKKeH AepeKkTepaiH
XKOFanyblHa Hemece ByniHyiHe Hemece ci3re KenTipinyi MyMKiH )xaHama Hemece cangapnbik
3anangapfra 6arinaHbICTbl Ke3 KenreH 3anangap YLwWiH xxayantbl 6onmangbl, Tinti TikTok USDS
Joint Venture LLC myHaan 3anangapabib, 60nybl MyMKiH eKeHairi Typanbl xabapgap eTinreH
6onca ga. KOJIOAHBLIJTATbIH 3AHHAMA P¥KCAT ETKEH LWEKTE, EFFECT HOUSE
KbISBMETTEPIHE KATbICTbI BAPIbIK TANANTAP BOMbIHLWA CI30IH ANAbIHbI3OAFbI
BI3AIH XMbIHTbIK XXAYANKEPLINITIMI3 $100-0AH HEMECE COHFbI 12 AW ILWIHAE BI3TE
TONErEH COMAHbI3OAH KANCBICbI YIIKEH BOJICA, COINM COMAJAH ACNANIbI.

13. Qaynapabl wewy

Ocbl Effect House wapttapbiHaH Hemece Effect House KbiameTTepiHeH TybIHOANTbIH HEMeCe
onapfa KaTbICTbl ke3 kenreH gay TikTok KblaMeT kepceTy wapTTapbiHaa kepceTinreH Jaynapabl
WweLy pacimaepiHe conkec wwellines;.

AKLW nangananyweinapbiHa apHanfaH: Erep cisbeH ocbl Effect House waptrapbiHa Hemece
Effect House KbiameTTepiHe KaTbiCTbl HEMece onapAaH TyblHAaWTbIH Aay TyblHAaca, Aay KallaH
TyblHOAFaHbIHA HEMECE TyblHAaFaHbIHA kKapamacTaH, 6i3 OHbl angbIMeH ci3beH 6enbiT xxonmex
wewyre Toipbicambl3d. Ci3 6i3 xxaHe TT Commerce & Global Services ywiH ge conan icteyre
kenicecis. Erep cizge TT Commerce & Global Services HeMece OHbIH Ke3 KenreH 6ac
KOMNaHusnapbIMeH, eHLWINec KoMnaHuanapbiMeH, dunuangapbiMeH, nayasbimabl
TynfanapbiMeH, OUPEKTOPrapbIMeH, KbI3METKEPNEPIMEH, areHTTEPIMEH XXoHe KeHecLinepiMmeH
MnaTtdopmara KaTbICTbl KE3 KeNnreH agay TyblHAaca, Ci3 onapfa Kapcbl Ke3 KenreH xaHe 6aprbik



Tanantapgpbl TikTok USDS Joint Venture LLC komnaHusacbiHa xibepyre kenicecis. [lay keTepreH
Tapan 6yn npouecTi ekiHwWi Tapanka xabapnay apkbinbl 6actangbl. XabapnamaHbl anfaH
TapanTblH Xayan 6epyi ywiH 60 kyH 6ap. Erep gay xxayan 6epy mep3imi askranfaHHaH KeniH
Hemece ayan 6epinreHHeH keniH 30 KyH iWwiHAe wewwinmece, Kancbicbl bypbiH 6onca, kes
KenreH Tapan ekiHLi Tapanka Kapcbl COT iCiH KO3faybl MyMKiH. [laynapab! weLlyaiH, ocbl
Genpecmun nNpoueciHe KaTbiCy Ke3 KenreH 3aHabl Tanan apbl3 6epmec OypbiH opbiHAANYbl TUIC
Tanan 6onbin Tadbbinagwl. Ci3 xaHe TikTok US ci3 Hemece TikTok USDS Joint Venture LLC
Gip-6ipiHi3re Kapcbl Ke3 KenreH coT iCiH Ko3famac OypbIH Aayabl 6en6IT KoNMeH weluyre agan
HMETNEH Kyl canaTtblHbIHbI3fa XaHe TapanTap 6erpecMmu gaynapabl WweLly npoueciHe KaTbiCKkaH
Kesge eckipy MepsiMi MeH Ke3 KernreH eTiHiM 6epy anbiMbiHbIH Mep3iMaepi eckepineTiHiHe
Kenicecisgep.



